The Tribal Seduction

PLAYBOOK for:

Killer Keyword Selection
Excerpt taken from 

Tribal Seduction™ 

Marketing For Life Course
(Module Three)


Playbook of:
 _________________________

Date Completed:  _____ 

“The one thing that separates 
winners from losers is winners take action!”  

~ Anthony Robbins

Copyright © 2005-2007 by RPM Success Group Inc. ® / Deborah Cole Micek and John-Paul Micek. Version 3.0

All rights reserved.

No part of this publication may be reproduced or transmitted in any form or by any means, mechanical or electronic, including photocopying and recording, or by any information storage and retrieval system, without permission in writing from the publisher.

Published by:

MBO Productions™

4535 West Sahara Avenue

Suite 200

Las Vegas, Nevada 89102

(702) 933 4034

Information on use permissions should be addressed to:

RPM Success Group® Inc

Support: http://support.rpmsuccess.com

Email: support@RPMsuccess.com

Toll Free Phone: (888) 334-8151

http://www.RPMsuccess.com

Legal Notice:

While all attempts have been made to verify information provided in this publication, neither the Author nor the Publisher assumes any  responsibility for errors, omissions, or contrary interpretation of the subject matter herein.

This publication is not intended for use as a source of legal or accounting advice. The Publisher wants to stress that the information contained herein may be subject to varying state and/or local laws or regulations. All users are advised to retain competent counsel to determine what state and/or local laws or regulations may apply to the user's particular business.

The purchaser or reader of this publication assumes responsibility for the use of these materials and information. Adherence to all applicable laws and regulations, federal, state, and local, governing professional licensing, business practices, advertising, and all other aspects of doing business in the United States or any other jurisdiction is the sole responsibility of the purchaser or reader.

The author and Publisher assume no responsibility or liability whatsoever on behalf of any purchaser or reader of these materials. Any perceived slights of specific people or organizations are unintentional.

Introduction to Keywords

Just as with any other online effort, keywords play an important role in the success of your business blog. They are the lifeblood of your online actions, and small distinctions can make a huge difference.

Before we begin with this coaching session on Killer Keyword Selection, it’s important that you understand one important fact on keyword length. That is …

Shorter Keywords = Browsers

Longer Keywords = Buyers
The shorter, more general keywords that most entrepreneurs and marketers are scrambling to get ranking for are the ones that provide the least qualified prospects. This is true regardless of the niche or industry you’re in.

Think about your own actions when it comes to shopping.

If you’re serious about shopping for a used car, and you wanted to do research online before going to a dealer, would you just enter “car,” or even “ German car" if you wanted information on a BMW? 

No, absolutely not. Not unless you didn’t really know what you were looking for, or if you wanted to waste a lot of time sorting through useless search results.

If you were seriously in the market for a BMW you’d probably enter something more like “BMW M3 convertible Hawaii” if that’s the car you wanted and you lived in the state of Hawaii.

It’s the same with any other online search and the keywords that people use. The longer and more specific a keyword is, the more serious the buyer is going to be.  

Plus, as an added bonus – longer, multiple-word keywords usually have less competition for ranking in both organic search-engine rankings and ad-word bidding.

The Top Five Uses for Keywords 
in BLOG i360 Site

Now that you have your top keywords defined, let’s take a look at the five main areas of your business blog where you’ll incorporate them for maximum impact. 

Here they are in order of priority:



1)
_________________________


2)
_________________________


3)
_________________________


4)
_________________________


5)
_________________________

To learn more about the BLOG i360 System, visit

http://blogi360.com

Three Steps to a Winning List of Keywords

Selecting and maintaining the use of Killer Keywords that will bring you targeted traffic, there are three simple steps you need to take:

Be a Detective: question, investigate, and think creatively

Check your facts

Test, track, and modify

STEP ONE:  Be a Detective   
Question, investigate, and think creatively

Good Questions 

To successfully ask good questions that give you good answers, you must always do so from your prospect’s point of view. That’s because the driver of your business is not your product or service. The driver of your business is what the prospect, client, or consumer wants/needs/desires.

With the questions that follow, spend at least three minutes on each, writing down your ideas and thoughts. Keep your ideal client in mind as you answer. (This is where your Loyals Profile comes into play from the previous module.  )

Write continuously and don’t stop for at least three minutes.  Write whatever comes to mind – don’t stop to critique or question what you have written. You can edit later.

Here's just a few questions from the Marketing For Life home study course 

http://TribalSeductionCourse.com to get you started... 

What would you expect people to enter into a search engine if they were looking for the information you’re sharing on your site?

	

	

	

	

	

	


What are the problems that your prospective clients are looking to solve? (Assume that they don’t know that your product or service exists.)

	

	

	

	

	

	

	


What are the benefits or solutions that your product or service provides?

	

	

	

	

	

	

	


What does your target audience really want?  What are their dreams?  Remember to think in terms of “ends” results.

	

	

	

	

	

	

	


Investigate

Competitive research of keywords is a great way to leverage the work that other people have already done. There are software programs out there that will do this research for you, but I strongly suggest you take some time and perform these investigations manually on your own.  

The results that these software programs produce are often extremely long and aren’t always relative. When you manually search you will spur your creativity and make quite a few new distinctions as well. A software program cannot help you with either of these.

This research is simple to do. You just go to your favorite search engine, and enter the keyword phrases that you think are your best ones.  Then, one by one, visit the sites that come up in the top search-engine results.  Scan the content of the site, and any sales copy that may be there. You will pick up some good ideas on keywords from that alone.

STEP TWO:  Check your facts 

Now before you get concerned, when we talk about checking your facts this doesn’t require any complex processes. All it means is that you are going to move from a “subjective” analysis of keywords, to a more unbiased “objective” analysis.

With this research you’re using the power of software and actual online search terms to expand and refine your keyword list at the same time. 

You’re expanding it by creating new ideas that are generated from new word associations. And, you are refining it by fine-tuning your keyword phrases by comparing them against the results of what people are actually searching for.

Start at home 

The first place you can start your research is your own Web log. If your Web site or business blog has gotten any traffic from search engines (either organic search or paid), your Web log will be one of the richest and most accurate sources of actionable keyword ideas.

Your Web log captures the keywords that people entered to find and click through on your search links. Web logs and Web analytic tools capture the exact keywords typed in by searchers.  

Free Keyword Suggestion Tools: 

 HYPERLINK "http://www.digitalpoint.com/tools/suggestion/" http://www.digitalpoint.com/tools/suggestion/
This is a great tool that allows you to differentiate between the plural and singular version of your keywords. This is helpful because it shows you whether you need to go after just one version or both for maximum impact.  

 HYPERLINK "http://www.binarypros.com/keyword-fisher/" http://www.binarypros.com/keyword-fisher/
This is a cool little program that you can download for free. It’s one of our favorites. Here’s how it works:

You input (or import) a starting list of keywords you’ like to target.

Keyword Fisher performs searches on those keywords and visits the top ranking sites for each keyword specified.

Keyword Fisher collects the keywords your competition is focusing on and tallies them up for you in a report. 

Once data collection is complete you will have a comprehensive list of keywords and phrases that your competitors have spent their time and money to research. 

 HYPERLINK "http://www.seochat.com/seo-tools/keyword-suggestions-google" http://www.seochat.com/seo-tools/keyword-suggestions-google
The tool designed especially for Google will help you choose relevant and popular terms related to your selected key term. All you have to do is enter a key term and this tool will query information from several Google searches. It will then use those searches to determine popular and re-occurring terms used by Web sites in the same industry.

 HYPERLINK "http://www.goodkeywords.com" http://www.goodkeywords.com 

This is a pretty good tool to use for quick/on-the-fly research. The main benefit is that it pulls in results from overture. You can download it for free at the URL listed above.

Paid Keyword Research

If you are really serious about getting the most highly targeted traffic possible to your business blog, then investing in Wordtracker’s subscription service is a wise investment.

Wordtracker ( HYPERLINK "http://wordtracker.com/" http://wordtracker.com/) is an online service that you can purchase by the day, week, month, or year. You can even test the system out with limited searches for free.

Wordtracker is an online database of keyword terms and phrases that people have entered into search engines. Its powerful software will help you discover a world of keyword combinations related to your product or service that you probably never considered.

They also provide useful and important data such as:

How often the keyword or keyword phrase is being typed in each month.

How many other Web pages you’ll be competing against, if any.

A proprietary statistical value that will show you what your chances are of gaining a top-10 position.

NOTE: if you decide to take advantage of the service, even if it’s only for a day – make sure you read the 52-page manual. It is a pretty quick read and will ensure that you harness the full power of Wordtracker for yourself.

Your Killer Keyword Brainstorming Sheets

If you follow all the steps laid out in this playbook up to this point, it is likely that you have come up with quite an extensive list of keywords that you can use for your BLOG i360 Web site (Soon to be: QuanSite.com). To create a more practical list for use, you will definitely want to narrow that list.

With a focused niche blog, you will want to have one short simple list that you can refer to (and focus on) with every post that you create. This is your “Top-20 list” and it’s what you’ll create now. 

On the following sheets you’ll take a careful inventory of your complete keyword list, and prioritize your keywords/keyword phrases based on popularity and niche focus. 

(If you have used Wordtracker, be sure to use the KEI analysis results to help you sort/rank your keywords/keyword phrases.)

What you’ll end with on the final page are your Top-20 Killer Keywords. 

First, brainstorm single keywords. 

	1.
	
	11.
	

	2.
	
	12.
	

	3.
	
	13.
	

	4.
	
	14.
	

	5.
	
	15.
	

	6.
	
	16.
	

	7.
	
	17.
	

	8.
	
	18.
	

	9.
	
	19.
	

	10.
	
	20.
	


Next… be more specific and turn all your keywords into Keyword Phrases

	1.
	

	2.
	

	3.
	

	4.
	

	5.
	

	6.
	

	7.
	

	8.
	

	9.
	

	10.
	

	11.
	

	12.
	

	13.
	

	14.
	

	15.
	

	16.
	

	17.
	

	18.
	

	19.
	

	20.
	

	21.
	

	22.
	

	23.
	

	24.
	

	25.
	


Once you brainstorm and edit all the phrases you’d like to use -  revising words until you find the best ones - you’ll be ready to narrow down your list to your top 20. 

And finally …

Write your final choices on the Summary Sheet on the next page. This will be your Top 20 Killer Keyword List. Tape it to your computer and refer to it as you blog so you can integrate these phrases into the body of your blog, highlighting as appropriate. 

Killer Keyword Top 20 Summary Sheet 
(Tape this to your computer and use daily!)

	1.
	

	2.
	

	3.
	

	4.
	

	5.
	

	6.
	

	7.
	

	8.
	

	9.
	

	10.
	

	11.
	

	12.
	

	13.
	

	14.
	

	15.
	

	16.
	

	17.
	

	18.
	

	19.
	

	20.
	


STEP THREE:  Test, Track, and Modify

Creating your list of keywords is not a one-time event. You don’t just do it once and forget about it. You need to be continuously revisiting your keyword list to …

Toss out words that do not convert (for your Web site).

Trash words that do not bring you traffic/subscribers (for your business blog).

And add new keyword phrases that have come to your attention.

Accurate testing of your chosen keywords requires that you track and monitor what keywords are generating results. Although there are dozens of high quality tools that you can use for determining keyword effectiveness for your regular Web site and sales letters, as of this writing, your blog is a different story. For your business blog your main source of tracking data will come from your Web log analytics.

We definitely recommend using one of the software programs mentioned earlier or a similar Web log analysis tool if you have your own favorite.

With ongoing tracking and monitoring you will be able to tweak and modify key areas of your business blog to enhance traffic. The bulk of your business blog and the main focus of your content are not likely to change dramatically. But through your monitoring of traffic flow (and the keywords used) you may decide to test new keywords in your headlines, article introductions, and even your navigation menu.

As you develop your list of keywords, keep the following quotes in the forefront of your mind.

QUOTES to Give You the Edge -
Happy Keywording!

I’m a great believer in luck, 
and I find the harder I work the more I have of it.

~ Thomas Jefferson

The individual who wants to reach the top in business must appreciate the might of the force of habit – and must understand that practices are what create habits.

He must be quick to break those habits that can break him – and hasten to adopt those practices that will become the habits that help him achieve the success he desires.”

~ J. Paul Getty

Things don’t turn up in this world 
until somebody turns them up.

~ James A. Garfield
( Copyright  2009 by RPM Success Group Inc. ®. All rights reserved. Reproduction in any form without the express written consent of RPM Success Group Inc. ® is prohibited.

For the full Marketing For Life Home Study Course, check out the special Coach Deb has in store for you to thank you for participating and retweeting this webinar:

http://TribalSeduction.com/live.php

LIMITED Offer!
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My Notes and Ideas from this PLAYBOOK:

